
REQUEST FOR EXPRESSIONS OF INTEREST 

Consultancy on Africa Information Highway: Dissemination, Communication and 

Purposeful Analytical Reporting of Survey Results 

 

AFRICAN DEVELOPMENT BANK  

Statistics Department (ECST) 

Avenue Joseph Anoma 

01 B.P. 1387 

Abidjan 01 

Cote d’ivoire 

 

Email : K.L.KOUAKOU@AFDB.ORG;  

                B.ADINGRA@AFDB.ORG  

M.KOUTA@AFDB.ORG 

 

 

 

A. Background 

The African Development Bank Group (AfDB) holds that if the fight against poverty has to be 

won, there must be improvements in the quality and quantity of statistical data on all components 

of development. Reliable data is critical to setting goals and targets as well as evaluating project 

impact.  Reliable data constitutes the single most convincing way of getting the people involved 

in what their leaders and institutions are doing. However, to ensure the data is used it must be 

easily understood by decision makers and the public. Therefore, we put a strong emphasis on the 

dissemination and communication dimension of data which is the fourth pillar of the AFDB-

BMGF project. 

 

Through its Statistics Department, the AfDB is contributing to the effective development of the 

statistical capacity and systems of its regional member countries for the provision of timely and 

reliable data for policy formulation. 

 

The individual consultant will be recruited to serve the Statistics Department through its Africa 

Information Highway (AIH) initiative. 

 

The Africa Information Highway (AIH) initiative was launched by the Bank in 2012 with the 

primary objective of improving statistical data access in Africa by providing all African countries 

with an Open Data Platform (ODP). 

 

 

B. Objectives of the Assignment 

 

Statisticians around the world have the difficult task to collect, digest and communicate data in an 

understandable manner from the perspective of a non-expert. We have witnessed the difficulties 

that some National Statistical Offices (NSOs) have expressed in disseminating and communicating 

their data to the users.  

mailto:K.L.KOUAKOU@AFDB.ORGafdb.org;
mailto:B.ADINGRA@AFDB.ORG
mailto:c.baradandikanya@afdb.org


 

At the request of national statistical office of Cameroon, under the AfDB-BMGF project, to engage 

a consultant to assist with better disseminating and communicating the official results of at least 

two statistical surveys already carried out. The goal of the consultancy ‘’Communication and 

Purposeful Analytical Reporting of Survey Results’’ is to address the communication and the 

popularization of survey results through dashboards, policy briefs and other means to better 

communicate complex survey results in a simple visual way to a non-specialist audience. A 

framework of best practices to disseminate and communicate important data reports in a simple 

and purposeful way will be built and disseminated to NSOs. 

 

 

C. Main activities and deliverables  

 

Activities: 

 

The consultant will be recruited to complete the following activities:  

 

a. Analyze and describe the current situation relative to the way data reports are being 

published and distributed in Cameroon and in other RMCs.  

b. Using a Design Thinking approach, investigate the actors (statisticians, government 

officials, media) and their current views on the way survey results are being disseminated 

or communicated.   

c. Study the advantages and disadvantages of different methods of dissemination of statistics.  

d. Consult individual and focus group discussions with stakeholders. The goal is to develop 

good practices and recommendations, with a strong focus on the audience we intend to 

engage.  

e. Gather technological tools that can make the writing of data reports simple, impactful, and 

understandable by most. This will greatly help statisticians communicate the work they 

achieve in an impactful way. 

f. Evaluate the relevance and feasibility, in the African context, of emerging phenomena such 

as World Economic Forum approach using videos to communicate statistics, results and 

studies.  

g. Interact with representatives from a variety of stakeholders in the private and public sector, 

civil society organizations and academia. 

h. Develop disseminating and communication materials in the form of country profiles, policy 

briefs, dashboards or any other relevant format that may emerge covering the official 

results of at least two statistical surveys already carried out by the National Statistics 

Office. 

i. Undertake any other tasks assigned by the Task Manager. 

 

 



Delivrables: 

 

The expected outputs of the consultancy are as follows: 

 

a. A methodology addressing the dissemination, the publishing and the popularization of 

survey results to a non-specialist audience.   

b. A stakeholder map describing different audiences’ statisticians are trying to reach and their 

needs.  

c. A framework to disseminate statistical data to target audience (government officials, civil 

society, media…).  

d. A workshop to train statisticians in several African countries on this methodology and 

framework.  

e. Dissemination and Communication materials developed in the form of country profiles, 

policy briefs, dashboards or any other relevant format that may emerge covering the official 

results of at least two statistical surveys already carried out by the National Statistics Office. 

f. A summarizing report of the main findings and proposing a way forward for how AfDB 

can engage with statisticians to support data ecosystems emergence and publication.  

g. Final report 

 

D. The Statistics Department (ECST) invites Individual Consultants to indicate their interest 

in providing the above-described services. Interested Consultants shall provide information 

on their qualifications and experience demonstrating their ability to undertake this 

Assignment (documents, reference to similar services, experience in similar assignments, 

etc.).  

E. The eligibility criteria, the establishment of a short list and the selection procedure shall be 

in conformity with the Bank’s Procurement Policy for Recruitment of Corporate 

Consultants. Please, note that interest expressed by a Consultant does not imply any 

obligation on the part of the Bank to include him/her in the shortlist. 

F. The estimated duration of services is Sixty (60) working days within four months and the 

estimated starting date is 12 December 2022. 

G. Expressions of interest must be received at the following email addresses 

(B.ADINGRA@AFDB.ORG  and M.KOUTA@AFDB.ORG) no later than 28 

November 2022 at 15:00 hours Abidjan local time.  

 

Requests for clarifications may be sent to:   M.KOUTA@AFDB.ORG 

  

 

ESTABLISHMENT OF THE SHORT LIST 

 

H. A shortlist of three to six individual consultants will be established at the end the request 

of expressions of interest. The consultants on the shortlist will be judged on the following 

criteria on the basis of their updated resume. 

 

Level of education in general         20% 
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Educational level compared to the field of mission      20% 

Years of experience in general        20% 

Number of years of experience relevant to the mission     40% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



TERMS OF REFERENCE 

Consultancy on Africa Information Highway: Dissemination, Communication and 

Purposeful Analytical Reporting of Survey Results 

AFRICAN DEVELOPMENT BANK  

Statistics Department (ESTA) 

Avenue Joseph Anoma 

01 B.P. 1387 

Abidjan 01 

Cote d’ivoire 

 

Email : K.L.KOUAKOU@AFDB.ORG;  

                B.ADINGRA@AFDB.ORG  

M.KOUTA@AFDB.ORG 

 

 

A. Background 

The African Development Bank Group (AfDB) holds that if the fight against poverty has to be 

won, there must be improvements in the quality and quantity of statistical data on all components 

of development. Reliable data is critical to setting goals and targets as well as evaluating project 

impact.  Reliable data constitutes the single most convincing way of getting the people involved 

in what their leaders and institutions are doing. However, to ensure the data is used it must be 

easily understood by decision makers and the public. Therefore, we put a strong emphasis on the 

dissemination and communication dimension of data which is the fourth pillar of the AFDB-

BMGF project. 

 

Through its Statistics Department, the AfDB is contributing to the effective development of the 

statistical capacity and systems of its regional member countries for the provision of timely and 

reliable data for policy formulation. 

 

The individual consultant will be recruited to serve the Statistics Department through its Africa 

Information Highway (AIH) initiative. 

 

The Africa Information Highway (AIH) initiative was launched by the Bank in 2012 with the 

primary objective of improving statistical data access in Africa by providing all African countries 

with an Open Data Platform (ODP). 

 

B. Objectives of the Assignement 

Statisticians around the world have the difficult task to collect, digest and communicate data in an 

understandable manner from the perspective of a non-expert. We have witnessed the difficulties 

that some National Statistical Offices (NSOs) have expressed in disseminating and communicating 

their data to the users.  

 

At the request of national statistical office of Cameroon, under the AfDB-BMGF project, to engage 

a consultant to assist with better disseminating and communicating the official results of at least 

two statistical surveys already carried out. The goal of the consultancy ‘’Communication and 
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Purposeful Analytical Reporting of Survey Results’’ is to address the communication and the 

popularization of survey results through dashboards, policy briefs and other means to better 

communicate complex survey results in a simple visual way to a non-specialist audience. A 

framework of best practices to disseminate and communicate important data reports in a simple 

and purposeful way will be built and disseminated to NSOs. 

 

C. Main activities and deliverables  

The consultant is expected to travel extensively within the region, and will be primarily involved 

in supporting the AIH work in the field.  

 

Activities: 

 

The consultant will be recruited to complete the following activities:  

 

a. Analyze and describe the current situation relative to the way data reports are being 

published and distributed in Cameroon and in other RMCs.  

b. Using a Design Thinking approach, investigate the actors (statisticians, government 

officials, media) and their current views on the way survey results are being disseminated 

or communicated.   

c. Study the advantages and disadvantages of different methods of dissemination of statistics.  

d. Consult individual and focus group discussions with stakeholders. The goal is to develop 

good practices and recommendations, with a strong focus on the audience we intend to 

engage.  

e. Gather technological tools that can make the writing of data reports simple, impactful, and 

understandable by most. This will greatly help statisticians communicate the work they 

achieve in an impactful way. 

f. Evaluate the relevance and feasibility, in the African context, of emerging phenomena such 

as World Economic Forum approach using videos to communicate statistics, results and 

studies.  

g. Interact with representatives from a variety of stakeholders in the private and public sector, 

civil society organizations and academia. 

h. Develop disseminating and communication materials in the form of country profiles, policy 

briefs, dashboards or any other relevant format that may emerge covering the official 

results of at least two statistical surveys already carried out by the National Statistics 

Office. 

i. Undertake any other tasks assigned by the Task Manager. 

 

 

Delivrables: 

 

The expected outputs of the consultancy are as follows: 



 

a. A methodology addressing the dissemination, the publishing and the popularization of 

survey results to a non-specialist audience.   

b. A stakeholder map describing different audiences’ statisticians are trying to reach and their 

needs.  

c. A framework to disseminate statistical data to target audience (government officials, civil 

society, media…).  

d. A workshop to train statisticians in several African countries on this methodology and 

framework.  

e. Dissemination and Communication materials developed in the form of country profiles, 

policy briefs, dashboards or any other relevant format that may emerge covering the official 

results of at least two statistical surveys already carried out by the National Statistics Office. 

f. A summarizing report of the main findings and proposing a way forward for how AfDB 

can engage with statisticians to support data ecosystems emergence and publication.  

g. Final report 

 

 

D. Administration and Reporting  

 

Under the overall guidance of the Division Managers of ECST.1 with the general supervision of 

the project’s Task Manager. 

 

E. Duration of the Assignment  

 

The duration of this contract is Sixty (60) working days within four months and the estimated 

starting date is 12 December 2022. 

 

F. Qualifications and Experience Required 

 

•  A PhD or Masters’ degree (if combined with at least 10 years of relevant experience) 

• Clear understanding of Design Thinking and human cognitive bias, aiming at making data 

more understandable for specific audiences. 

• Demonstrated experience (of at least 10 years) in the area of digital transformation and 

storytelling.  

• Demonstrated experience of collaboration with and support to public, private and academic 

sectors to define and implement data dissemination strategies. 

• Proven track records (publications, reports, etc.) in the areas relevant to the position. 

• Strong oral and written communication skills, in English or French, including presentation 

skills. 

• Experience with co-creation and co-design of digital innovation. 

• International experience in the relevant area. 

• Demonstrated ability to work in a multicultural environment and establish harmonious and 

effective relationships with national partners 
 

Other Competencies: 



• Demonstrated ability to work in a multicultural environment and establish harmonious 

and effective relationships with national partners 

 

 

 

 

 


